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ENTRIES OPEN
Thursday, 30 April 2026

ON TIME ENTRIES CLOSE
Thursday, 25 June 2026

LATE ENTRIES CLOSE
Thursday, 2 July 2026

FINALISTS ANNOUNCED
Thursday, 30 July 2026

EARLY BIRD TICKETS END
Wednesday, 29 July 2026

AWARDS NIGHT
Friday, 28 August 2026

PEOPLE'S CHOICE SURVEY
Thursday, 9 July - Friday, 24 July 2026

Key Dates



ON TIME ENTRIES
$299 AUD + GST per entry

LATE ENTRIES
$399 AUD + GST per entry

ENTRY PORTAL

Entry Price

EVENT WEBSITE

https://submissions.bandtwim.com.au/user
https://bandtwim.com.au/


Best Ad Campaign: Championing
the equality cause

Champion Of Change

Employer

Glass Ceiling Award

Innovator

Mentor
Sponsored by Are Media

People & Culture

Rising Star
Sponsored by Are Media

Social Change Maker
Sponsored by Are Media

People’s Choice Award 
This award is decided by public vote

Woman of the Year
Chosen by the B&T editorial board
Sponsored by Are Media

Lifetime Achievement Award 
Chosen by the B&T editorial board
Sponsored by QMS

JOB ROLE 
CATEGORIES:

Agency Sales / Account Management

Business Support

Client Services

Creative

Creative Producer

Education / Research *NEW*

Entrepreneur / Founder

Executive Leader

Finance & Accounting *NEW*

Journalist / Producer

Marketing
Sponsored by Mamamia

Media Planner / Buyer
Sponsored by Paramount

Media Sales / Account Management

Project Manager

Public Relations

Social Media

Strategy

Tech
Sponsored by Perion

CHANGEMAKER 
CATEGORIES:

2026 Categories



Unless otherwise stated, all entries
must relate to work completed between 

25 June 2025 and 25 June 2026.

Great leaders don’t just make an impact today, 
they build a legacy that actually lasts. B&T’s 

Women In Media Awards recognises the women 
pushing the industry forward while keeping the 

doors open for the next generation. If you’re 
driving change and empowering others along 
the way, this is your moment to step into the 

spotlight.

Judges will evaluate nominees based on their 
professional achievements during this period, 

their contribution to the advertising, marketing 
and media industries, and their role in 

supporting the progression and development of 
women within their organisation and/or the 

broader industry.

The annual B&T Women in Media Power List is 
decided by B&T’s editorial board.

Judging Period



These awards celebrate women leading the 
advertising, marketing and media industry within their 
respective roles. 

Whether you’re a brilliant business support 
professional, a cutting-edge creative or a 
market-leading marketer, we recognise those making 
an impact today while forging a legacy that lasts. 

For each award, your submission should consist of: 

1. A brief overview of what the nominee has contributed in 
the eligibility period to the advancement of women in the 
advertising, marketing and media industries and the 
community, including contribution in the progression and 
development of women within her organisation and/or the 
wider industry. (Max. 500 words - 30 points total)

2. At least one reference from either an employer, community 
leader, academic or client must be included with the entry. 
(Max. 1000 words in total - 20 points total) 

3. Award-specific details, explained below by individual award 
(Max. 500 words - 50 points total).

Job Role Categories



This award is for the ultimate relationship-builders and 
problem-solvers, and the professionals who keep agencies 
moving, clients happy and ideas turning into results. If you’re 
the person clients trust, colleagues rely on and campaigns 
couldn’t succeed without, this is your time to shine.

More than just revenue drivers, these professionals excel in 
client relationship management, champion their agency’s 
products and sit firmly on the frontline of business success.

Roles celebrated in this award include, but are not limited to: 
Account Director/Executive/Coordinator and Sales 
Manager/Consultant/Director and similar.

Please note: This award is exclusively for agency 
professionals. Once submitted, entries cannot be 
transferred to the Media Sales/Account Management award.

In addition to submission points One and Two above, please 
provide:

Three: Highlight at least one significant project or 
campaign during the judging period where the nominee 
played a pivotal role. Demonstrate their contribution to 
the campaign’s commercial success, showcasing 
tangible results for both the business and its clients. 
(500 words – 30 points)

Agency Sales / 
Account Management



For the ultimate organisers, problem-solvers and 
behind-the-scenes wizzes, this award celebrates the women 
who keep the business running as smooth as butter. From 
keeping executives on track to anticipating needs before 
they arise, business support professionals are the ones 
powering successful teams and organisations.

This award is for the women who excel in supporting the 
day-to-day management of their organisation’s executives 
and operations, making the impossible look effortless along 
the way. Eligible roles include, but are not limited to, 
executive assistants, personal assistants, office managers 
and business support coordinators. In addition to 
submission points One and Two above, please provide:

Three: Showcase at least one significant project or 
initiative during the judging period in which the nominee 
played a pivotal role. Outline how their contributions were 
instrumental in driving the success of the project or 
campaign. (500 words – 50 points)

Business Support



Client services is where great work meets great 
relationships. These pros are often described as the glue 
between clients, creative and strategy teams, turning big 
ideas into brilliant results while keeping everyone aligned 
along the way.

If you’re the trusted voice clients rely on, the calm in the 
chaos and the champion of work that delivers real impact, 
this award is for you.

This award is open to individuals working in client services 
with titles such as Chief Client Officer, Client Partner, Client 
Service Manager, Client Solutions Manager and Head of 
Client Services.

Three: Highlight the nominee’s major client services 
achievements during the judging period, emphasising at 
least one key project or piece of work. Demonstrate how 
the nominee’s efforts improved the overall execution and 
quality of client services, including client satisfaction and 
project outcomes. (500 words – 30 points)

Client Services



Got ideas that make people stop, stare and say “why didn’t I 
think of that?” Then this award is definitely calling your name. 
This award is for the bold thinkers, rule-breakers and big idea 
machines turning briefs into unforgettable work. If your 
imagination is creating campaigns people remember long after 
they’ve seen them, you might just be building a creative legacy 
which deserves to be recognised.

This award recognises creatives whose work challenges 
convention and delivers imaginative, progressive and original 
ideas.

In addition to submission points One and Two above, please 
provide:

Three: Showcase the nominee’s major creative 
achievements during the judging period, focusing on at 
least one key project or piece of work. Demonstrate how 
the nominee’s creative ideas addressed a client’s brief, the 
quality of the creative execution and the effectiveness and 
success of the work in achieving its intended goals. (500 
words – 30 points)

Creative



We all know coming up with big ideas is one thing, but 
bringing them to life is another. Creative producers are the 
big problem-solvers who turn ambitious concepts into reality 
through juggling talent, timelines, budgets and a million 
other moving parts along the way.

If you’re the person making the impossible happen behind 
the scenes by keeping productions on track and bringing 
brilliant work across the finish line, then this is your moment 
to step into the spotlight. Because when bold ideas become 
unforgettable work, chances are a brilliant creative producer 
was the one who made it happen.

In addition to submission points One and Two above, please 
provide:

Three: Describe the nominee’s key production 
achievements during the judging period, emphasising at 
least one standout project or piece of work. 
Demonstrate how their leadership and coordination 
contributed to the quality of execution and overall 
success of the work. (500 words – 30 points)

Creative Producer



This award is open to women lecturing, researching or 
teaching on the topics of advertising, marketing or media 
industries. If you’re educating students at either high school, 
tertiary or post-graduate levels, this award will cement the 
positive legacies you’re creating in and out of the classroom.

In addition to submission points One and Two above, please 
provide:

Three: If the nominee is teaching at a high school or 
tertiary level, please provide a detailed explanation of the 
nominee’s work to educate children and young women 
about the advertising, marketing and media industries, 
and bring them into the community and on into the 
industry.

If the nominee is teaching at a tertiary institution and 
particularly so if teaching at undergraduate or postgraduate 
level, please provide a detailed explanation of the nominee’s 
research work as well as efforts to ensure women stick with 
progress and stay in the advertising, marketing and media 
industries.

In both scenarios, judges will look for characteristics and 
examples of curiosity, passion, innovation, intuition and 
originality in their approach.

Education / Research 
*NEW*



Entrepreneur / 
Founder
This award is for the entrepreneurs and founders who are 
bold risk-takers that spot opportunities, back themselves 
and turn vision into thriving ventures.

If you’ve taken the leap, built something from the ground up 
and created a business that’s making waves across 
advertising, marketing or media, this is your moment to step 
into the spotlight. It’s no secret that behind every great 
company is a founder whose ambition, resilience and 
leadership made it all possible.

In addition to submission points One and Two above, please 
provide:

Three: Demonstrate how the nominee has shown 
exceptional innovation, growth and created a business 
with the potential to scale and remain sustainable. 
Showcase their vision, risk optimisation, strategic 
perspective, passion, market knowledge and ability to 
navigate a dynamic business environment. (500 words – 
30 points)



Executive Leader
Leading at the top takes a lot of courage to drive that change. 
This award celebrates the women who are the decision-makers 
shaping strategy, inspiring teams and driving their 
organisations toward success.

If you’re setting the direction, making bold calls and leaving 
your mark on the industry from the C-suite, this is your moment 
to step into the spotlight. This award is open to women 
currently in C-suite leadership roles including CEO, CIO, CTO, 
CMO, CRO and COO.

In addition to submission points One and Two above, please 
provide:

Three: Outline the nominee’s key leadership achievements 
during the judging period, highlighting at least one major 
initiative, transformation or project they led. Demonstrate 
how their leadership contributed to organisational success, 
industry impact and team development. Include any proven 
revenue and growth figures that highlight the nominee’s 
impact. Please note these figures may be checked and 
verified by the judging team. (500 words – 30 points)



Do you love a spreadsheet as much as a strategy? This award 
celebrates the sharp financial minds keeping businesses 
strong, smart and ready for what’s next. From guiding big 
decisions to spotting opportunities others miss, these 
professionals prove that behind every successful advertising, 
marketing and media organisation is someone who truly 
understands the numbers.

If you’re driving commercial impact, shaping strategy and 
helping your business grow, this is your moment to step into the 
spotlight. This award recognises women working in finance and 
accounting roles within advertising, marketing and media 
organisations.

Eligible roles include CFOs, finance directors, financial 
controllers, accountants, finance managers and commercial 
analysts.

In addition to submission points One and Two above, please 
provide:

Three: Showcase at least one major financial initiative, 
transformation or project during the judging period where 
the nominee played a key role. Demonstrate how their work 
contributed to improved commercial performance, strategic 
decision-making or operational efficiency. (500 words – 30 
points)

Finance & Accounting 
*NEW*



Journalist / Producer
When they’re not breaking the big stories, they’re shaping the 
conversations everyone else is having. This award celebrates 
the journalists and producers who know how to find the story, 
tell it brilliantly and make audiences pay attention.

From sharp reporting to standout storytelling, these are the 
media pros turning headlines into moments that inform, inspire 
and influence the industry.

This award recognises journalists and producers who have 
made a significant impact through storytelling and media 
influence.

In addition to submission points One and Two above, please 
provide:

Three: Outline the nominee’s key leadership achievements 
during the judging period, highlighting at least one major 
initiative, transformation or project they led. Demonstrate 
how their leadership contributed to organisational success, 
industry impact and team development. Include any proven 
revenue and growth figures that highlight the nominee’s 
impact. Please note these figures may be checked and 
verified by the judging team. (500 words – 30 points)



Marketing
Got a campaign that did more than just get the job done? This 
award celebrates the marketers turning big ideas into real brand 
impact. From clever strategy to standout execution across 
channels, these are the minds behind the campaigns audiences 
notice and brands grow from.

If you’re driving results, shaping brand stories and making 
marketing magic happen, this is your perfect opportunity to get 
recognised.

In addition to submission points One and Two above, please 
provide:

Three: Highlight the nominee’s key marketing achievements 
during the judging period, highlighting at least one major 
campaign, initiative or project they played a leading role in 
delivering. Demonstrate how their work contributed to 
brand growth, audience engagement and measurable 
business results. (500 words – 50 points)



Media Planner / Buyer
This award is open to media planners and buyers who have 
achieved impressive client results and cultural impact through 
their media placements and strategies.

In addition to submission points One and Two above, please 
provide:

Three: The nominee’s major media buying or planning 
output during the judging period. Focus on at least one 
significant project or piece of work for a client. Demonstrate 
how the nominee’s innovation has contributed to business 
growth and improved commercial results. (500 words – 50 
points)



This award is for women in media sales/account management 
roles who go beyond generating revenue. These women are 
experts in client relationship management, product champions, 
and significant contributors to their organisation’s growth and 
sustainability.

Please only enter this award if you work for a media owner, such 
as News Corp, Nine Entertainment, oOh!media or Pinterest.

We will not be able to move your entry into Agency 
Sales/Account Management once you enter.

In addition to submission points One and Two above, please 
provide:

Three: Showcase at least one major project or campaign 
during the judging period where the nominee played a key 
role. Demonstrate the commercial results they contributed 
to, including evidence of delivering results for both the 
business and their clients. (500 words – 50 points)

Media Sales / Account 
Management



Project Manager
This award is dedicated to the managers, planners, and 
coordinators who ensure the smooth and successful delivery of 
projects, maintaining timelines and budgets.

In addition to submission points One and Two above, please 
provide:

Three: Showcase at least one major project or initiative the 
nominee has managed during the judging period. Highlight 
how the nominee’s management efforts contributed to the 
successful execution of the project, emphasising their 
ability to keep projects on track, on time, and within budget. 
(Maximum 500 words – 50 points)



Public Relations
This award is open to women in in-house communications or 
public relations roles, or similar, as well as women working for 
external communications agencies.

In addition to submission points One and Two above, please 
provide:

Three: Showcase the nominee’s major PR output during the 
judging period, highlighting at least one major project or 
piece of work for client(s). Demonstrate how the nominee’s 
idea addressed the client’s brief, the quality of execution, 
and the effectiveness and success of this work against the 
target. (500 words – 50 points)



Social Media
This award recognises women who excel in using social media 
platforms and creators to promote brands and products and 
create meaningful digital engagement.

In addition to submission points One and Two above, please 
provide:

Three: Highlight at least one major social media project or 
initiative during the judging period. Demonstrate how the 
nominee’s work has enhanced the overall execution across 
social media, including content creation, campaign 
development and engagement. Show evidence of the 
impact their work has had on achieving campaign goals or 
business objectives. (500 words – 50 points)



Strategy
This award is open to thinkers, goal-setters, and 
solution-generators who create plans to drive their organisation 
toward a better future.

In addition to submission points One and Two above, please 
provide:

Three: Showcase at least one major strategic project during 
the judging period. Demonstrate how the nominee’s 
strategy effectively answered the client’s brief, the quality 
of execution, and the impact of the work in achieving the 
target. Emphasise how the strategy moved the organisation 
forward and contributed to business success. (500 words 
– 50 points)



Tech
This award recognises women in technology-based roles within 
advertising, marketing,  and media companies, including 
positions such as chief technology officer, data scientist, 
developer, engineer and product manager.

In addition to submission points One and Two above, please 
provide:

Three: Showcase at least one major project or piece of work 
during the judging period in which the nominee played a key 
role. Demonstrate how their technical innovation, 
leadership, or expertise has contributed to business 
growth, improved commercial results, or led to significant 
advancements in technology. (500 words – 50 points)



These categories celebrate the women driving 
real change across advertising, marketing and 
media. If you’re challenging the status quo, 
lifting others up and helping shape the future 
of the industry, this is your moment to step 
forward.

Each award has different, individual criteria, 
reflecting the breadth and specificity of each 
worthy winner.

Changemaker Categories



This award celebrates campaigns that champion equality and 
promote the advancement and empowerment of women in 
society. To be eligible, the campaign must have been live in the 
market during the judging period. Submissions should consist 
of: 

1. Describe the central idea driving the campaign and how 
it directly addressed the client’s brief. Highlight the 
campaign’s purpose, creative approach, and alignment 
with equality-focused goals. (250 words – 40 points)

2. Provide evidence of the campaign’s high-quality and 
inclusive execution and production, showcasing how it 
was effectively integrated across multiple media 
channels. Demonstrate innovation, consistency, and 
cohesion in its rollout. (200 words – 30 points)

3. Present measurable evidence of the campaign’s 
success, detailing how it achieved the objectives in the 
client’s brief. Use specific metrics or outcomes to 
demonstrate its impact and effectiveness. (200 words – 
30 points)

Best Ad Campaign: 
Championing the 
equality cause



Champion of Change
Some leaders don’t just run organisations — they change them 
for the better. This award celebrates the champions who are 
rolling up their sleeves, challenging the status quo and creating 
workplaces where women can truly thrive.

Whether it’s opening doors, shifting culture or driving bold 
initiatives that move the industry forward, these leaders are 
making change that sticks. If your leadership is helping build a 
stronger, more inclusive future for the industry, you’re not just 
making an impact — you’re building a legacy.

This award recognises senior leaders, both female and male, 
who have actively driven meaningful change within their 
workforce.

1. Provide an outline of the nominee’s most impactful 
contribution to improving the retention, progression, 
satisfaction, or development of women within their 
organisation and/or the industry during the judging 
period (500 words – 40 points)

2. Include a brief profile of the nominee, highlighting their 
significant achievements and accomplishments during 
their tenure with the organisation. (500 words – 30 
points)

3. Submit two individual references, each no more than 
500 words, from appropriate staff members. These 
references should detail their personal experiences with 
the nominee and the impact of their actions. (1000 
words – 15 points each)



Employer
This award recognises employers who are not only vocal about 
supporting women in the workplace but also take meaningful 
action to ensure gender equality. It is open to employers who 
are committed to creating an inclusive environment for women.

This award recognises companies and agencies, not 
individuals.

1. Provide evidence of a well-thought-out and executed 
recruitment policy that highlights specific programs and 
initiatives designed to benefit women in the company. 
Demonstrate how these efforts have positively impacted 
women within the organisation and those joining the 
company. (500 words – 30 points)

2. Submit two individual staff case studies, each no more 
than 500 words, detailing the experiences of staff 
members at the company. One case study should be 
from a staff member who joined after 2022, and the 
other from a staff member who joined in 2021 or earlier. 
These case studies should illustrate the company’s 
impact on their careers and experience within the 
organisation. (1000 words – 25 points each)

3. Demonstrate the company’s commitment to the 
development and retention of female talent. Highlight 
the strategies and practices that support the long-term 
growth and success of women within the organisation. 
(300 words – 20 points)



Glass Ceiling Award
This award celebrates the leaders who haven’t just cracked the 
glass ceiling, they’ve completely smashed through it and 
cleared the path for others to rise right behind them.

Through bold leadership, fearless ambition and a commitment 
to lifting others up, these women are changing what leadership 
looks like across the industry. If your career has broken barriers, 
challenged out-dated rules and helped build a future where 
more women can thrive, you’re not just making history but 
you’re building a legacy that lasts too.

● The winner of this award must demonstrate how they 
have set the tone, led by example, and removed barriers 
so effectively that other women have been able to rise 
without facing obstacles. Judges will be looking for 
evidence of a stellar career, an inclusive attitude, and a 
commitment to sharing success with others. Men may 
be considered for this award in exceptional 
circumstances. (1000 words – 100 points)



Innovator
This award celebrates women who have demonstrated 
exceptional innovation within the advertising, marketing, and 
media industries, pioneering new ways of thinking, creating, 
and solving challenges. These individuals lead transformative 
initiatives that push boundaries and set new industry 
standards.

Please provide:

● Provide a brief overview of how the nominee has 
contributed to innovation within the advertising, 
marketing, or media industries during the judging period. 
Highlight how the nominee’s work has pushed 
boundaries, solved key challenges, or influenced 
industry-wide change. (Maximum 500 words – 50 
points)

● Showcase at least one major project or initiative in which 
the nominee played a leading role. Demonstrate how 
their innovative approach directly impacted business 
outcomes, whether through creativity, technology, 
strategy, or a combination. (Maximum 500 words – 30 
points)

● Include at least one reference from either an employer, 
community leader, academic, or client that speaks to the 
nominee’s innovative impact, their ability to challenge 
the status quo, and how they have influenced the 
industry or their organisation. (Maximum 300 words – 
20 points)



Mentor

Behind every great career was someone who believed in the 
person first, and pushed them to succeed. This award 
celebrates the mentors who motivate, guide and uplift the next 
generation of women across the industry.

Please provide:

● Outline the significant contribution the entrant has made 
to the retention, progression, satisfaction, or 
development of individual women or groups of women 
within their organisation and/or the profession during 
the judging period. (500 words – 40 points)

● Provide a brief profile of the nominee, including 
significant achievements and accomplishments during 
their time with the organisation. Highlight how their 
leadership has positively impacted the women they have 
mentored. (500 words – 30 points)

● Include two individual references, no longer than 500 
words each, from appropriate staff members who detail 
their experiences with the nominee and how the 
mentoring relationship has helped them. (1000 words – 
15 points each)

Sponsored by x



People & Culture
This award is open to an individual who has demonstrated 
excellence by creating and driving successful HR strategies 
and is focused on the well-being of employees in the 
advertising, marketing, and media industries.

This category is open to women in both in-house and external 
People and Culture roles.

Please provide:

● A brief overview of what the nominee has contributed in 
the eligibility period to the advancement of women in the 
advertising, marketing and media industries and the 
community, including contribution in the progression 
and development of women within her organisation 
and/or the wider industry. (Max. 500 words - 40 per 
cent)

● At least one reference from either an employer, 
community leader, academic or client must be included 
with the entry. (Max. 1000 words in total - 20 per cent)

● Provide a brief profile of the nominee, highlighting 
significant achievements and accomplishments during 
their time working with or for an organisation in the 
advertising, marketing, or media sectors. (500 words, 
40 points)



Rising Star

This award celebrates women who are rapidly advancing in their 
careers and are set to be future industry leaders. 

Additional criteria: entrants must have three to eight years of 
industry experience.

Please provide:

● Provide a brief overview of what the nominee has 
contributed in the judging period to the advertising, 
marketing, media and communications professions and 
the community. Include specific contributions to the 
progression and development of women within their 
organisation and/or the wider industry. (500 words – 50 
points)

● Outline the nominee’s future ambitions, including their 
career goals, professional development plans, and how 
they aim to contribute to the industry moving forward. 
(500 words – 30 points) 

● Include at least one reference from either an employer, 
community leader, academic, or client that supports the 
nominee’s potential and impact. (300 words – 20 
points)

Sponsored by x



Social Change Maker
This award celebrates the women using their voice, platform 
and influence to create meaningful social change and open 
doors for others. Whether through powerful initiatives, 
community leadership or championing women across the 
industry, these changemakers are making a real impact and 
building a legacy that reaches far beyond their day-to-day role.

This award celebrates individuals who have dedicated 
significant time and effort to creating broader social change for 
women through their work and impact on the community.

Please provide:

● Provide a brief overview of what the nominee has 
contributed in the judging period to the media 
profession and the wider community. Highlight how their 
efforts have influenced positive social change, 
particularly for women, and any significant contributions 
that have made a lasting impact. (500 words – 50 
points)

● Highlight at least one major project or initiative during 
the judging period in which the nominee played a key 
role. Demonstrate how their involvement has added to 
the success of the project and contributed to creating 
broader social change. (500 words – 30 points)

● Include at least one reference from either an employer, 
community leader, academic, or client that speaks to the 
nominee’s contributions and the impact of their work. 
(300 words – 20 points)




